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Abstract 
This study aims to analyze and explain; (1) The effect of entrepreneurial orientation on the 

development of small businesses of members of Lanamona; (2) The effect of creativity on the 

development of small businesses of members of Lanamona. The population in this study was 130 

members of CU Lanamona engaged in small business, in the municipality of Bobonaro. Of this 

total collected all questionnaires distributed. The data analysis method uses SPSS. The findings of 

this study are that the entrepreneurial orientation variable has a positive and partially significant 

effect on the development of small businesses. This is evidenced by the value of t-count 2.775 greater 

than t-table 1.97810. These results suggest that entrepreneurial orientation is a factor that plays an 

important role in determining the level of improvement of small business development. The higher 

entrepreneurial orientation, will encourage the higher development of small businesses. 

Conversely, if entrepreneurship orientation is low, business development will also experience a 

decline. The variable of creativity has a positive and partially significant effect on the development 

of small businesses. Therefore, the higher the creativity that is carried out by entrepreneurs, the 

business development will increase. This is evidenced by the value of t-count (3.857) is greater than 

t-table (1.97810). Entrepreneurial orientation and creativity variables simultaneously have a positive 

and significant effect on the development of small businesses. This is evidenced by the calculated 

F-count (32,746) greater than F-table (3.07). So that it can be said that the higher or better the 

entrepreneurial orientation and creativity of an entrepreneur, the more business development will 

increase. 
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Introduction 

The Small businesses are playing an important role in development and economic growth, not only 

in developing countries, but also in developed countries. Small businesses are very important in 
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developed countries, not only because they absorb the most labor compared to large businesses, as 

in developing countries, but also their contribution to the formation or growth of gross domestic 

product (GDP) is greater than the contribution of large businesses, Tambunan (2012:32). The 

existence of small businesses is very helpful to the community, especially the lower middle class, 

because this small business is an independent business industry. Therefore, many small businesses 

experience obstacles both internal and external. 

One of the factors identified influences the development of cooperative members' small 

businesses, namely entrepreneurial orientation. According to Mahmud and Bambang (2011:215), 

said that the development of a business is influenced by entrepreneurial orientation. 

Entrepreneurial orientation is a factor that contributes to improving business performance. The 

entrepreneurial orientation found in business organizations can determine the direction in which 

the competitive advantage will be focused. Entrepreneurial orientation is one of the key elements 

to gain competitive advantage and financial rewards. In general, with the increase in the number 

of companies that have an entrepreneurial orientation, they are generally able to make changes and 

react quickly to changes in a flexible and agile way. 

The next factor identified that affects the development of cooperative members' small businesses, 

namely creativity. Entrepreneurs generally have the same nature, they are people who have the 

energy, the desire to be involved in innovative opportunities, the willingness to accept personal 

responsibility in realizing an event in the way they choose and the desire to achieve. Creativity is 

the ability possessed by humans to change something that already exists to be more interesting. 

Every entrepreneur is required to have a high spirit of creativity to create a product that is more 

attractive to consumers. With a high spirit of creativity, entrepreneurs can transform existing goods 

into more attractive items both in terms of shape and beauty. According to Fadiati & Purwana 

(2011:125), creativity is the ability possessed by humans to change something that already exists 

to be more interesting. Every entrepreneur is required to have a high spirit of creativity to create a 

product that is more attractive to consumers. Widayatun (2006:122) said that creativity is an ability 

to solve problems, which gives individuals creating original / adaptive ideas with full use of 

functions to develop. 

Lakon Nakukun Mosu Naroman Credit Union (CU Lanamona) was established on July 19, 2008. 

The number of CU Lanamona members at the end of December 2018 was 1561 members and CU 

Lanamona's assets were $ 951,900.89. According to data from CU Lanamona members, the 
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members who work as farmers are 656 people or 42%, members who do business are 281 people 

or 18%, members who work as civil servants are 390 people or 25%, and members who are private 

a total of 234 people or 15%. 

Based on pre-research conducted by researchers through interviews with CU Lanamona, it is 

known that a number of 674 or 43% of the 1561 members who made loans. Of the 674 borrowers, 

19% or a total of 130 people made productive loans or loans for business purposes, while other 

loans were intended for consumptive and emergency purposes. When compared with the status of 

the number of members with the title as business people (281 people), the number of business 

people who use credit services at CU Lanamona is 46%. The implication of CU Lanamona 

regarding the development of small businesses is the need to develop an entrepreneurial soul and 

spirit, so there is always a spirit to develop new products or services that are in accordance with 

the needs and desires of customers. 

The soul and spirit of entrepreneurship at CU Lanamona is still very low, marked by not many 

small business entrepreneurs in the small business center area in Maliana, particularly CU 

Lanamona members who make loans related to business orientation. This is evident from the low 

number of members making loans at CU Lanamona, which only 19% related to business 

orientation, which is attached in the following data: 

Tabel 1.1 Type of Business running by Lanamona CU Members 

No Business type amount Percentage 

1 Stall 96 74% 

2 Vegetable Seller 15 12% 

3 Sale dealer 7 5% 

4 Tailor’s Clothes 4 3% 

5 Taxibike  8 6% 

Total  130 100% 

 

The members who borrowed funds from business-oriented Lanamona CU totaled 130 people from 

a total of 1561 members with a loan fund of $ 35,801.00 of CU Lanamona's total assets of $ 

951,900.89. From 130 people who made loans at CU Lanamona to increase their business capital, 
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113 people or 87% experienced success, while the rest or 13% were less successful in their 

businesses.  

Based on this background, the authors feel interested to study further or examine more deeply and 

conduct research with the title "The Effect of Entrepreneurial Orientation and Creativity on the 

Development of Small Business Members of the CU Lanamona". 

To reinforce the reasons for choosing a research location, the authors chose CU Lanamona, 

because it has more than one thousand members and moves across municipalities, meaning that it 

has branches in other municipalities, namely in Dili and Ermera municipalities. In addition, CU 

Lanamona was initiated and chaired by a woman, which is very much in line with the current world 

movement that focuses on gender issues. 

The objectives of this study are, to analyze and describe; 1). The partial effect of entrepreneurial 

orientation on the development of small businesses in the CU Lanamona. 2). The effect of partial 

creativity on the development of small business cooperative members of the CU Lanamona. and 

3). The simultaneous influence, entrepreneurial orientation and creativity on the development of 

small businesses in the CU Lanamona. 

Previous theories or research 

A). Entrepreneurial Orientation and Small Business Development. 

1. Based on research conducted by Sari (2016) that examines the effect of entrepreneurial 

orientation on the performance of Makassar City SMEs, with the results of the study 

showing that there is an influence between entrepreneurial orientation (simultaneous 

testing) on the performance of Makassar City SMEs, there is an influence on 

entrepreneurial orientation (test partially) on the performance of Makassar City SMEs.  

2. Another study conducted by Fauni (2017) in a thesis that examines the effect of 

entrepreneurial orientation on the performance of micro small and medium sized 

convection businesses in Kudus Regency with the results of the study showed that there 

was a positive and significant effect on entrepreneurial orientation on business performance 

both directly and indirectly through competitive advantage with a total influence of 

21.70%. 

3. Other research conducted by Toyib (2017) that examines the effect of entrepreneurial 

orientation on the performance of small and medium-sized businesses with the results of 
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the study shows that entrepreneurial orientation has a significant influence on the 

performance of small and medium-sized businesses in Manokwari Regency. 

4. Subsequent research conducted by Wulaningtyas and Widiartanto (2017) who examined 

the effect of entrepreneurial orientation on the performance of small and medium industries 

(Study on IKM Furniture in the City of Semarang) with the results of the study showed that 

there was a positive and significant effect between entrepreneurial orientation on business 

performance IKM wood furniture in the city of Semarang. 

5. Research conducted by Palit, Monika Kristanti and Debora Anne Yang Aysia (2015) who 

examined the effect of entrepreneurial orientation on improving the performance of the 

Indonesian Traditional Culinary Depot in Surabaya with the results of the study showed 

that entrepreneurial orientation significantly affected Depot performance. 

 

B). Relationship of Creativity with Small Business Development 

1. Based on research conducted by Purwana, et al (2017) which examines the influence of 

creativity on business development in small and medium-sized businesses in the 

Pulogadung East Jakarta small industrial village, with the results of the study showing that 

there is a positive and significant influence between creativity on business development 

small and medium enterprises in Pulogadung East Jakarta small industrial village. 

2. Another study conducted by Mardiah (2017) who examined the influence of the influence 

of creativity on entrepreneurship in the UMKM Food Court at Cikarang Wholesale Center 

with the results of research that creativity has a partial effect on entrepreneurship. There is 

a significant relationship between creativity and small business development. With 

creativity can have an impact on small business development.  

C). Relationship between Business Orientation and Creativity Against Development Small 

business. 

The first factor identified affects the development of cooperative members' small businesses 

namely entrepreneurial orientation. According to Mahmud and Bambang (2011: 215) said if the 

development of a business is influenced by entrepreneurial orientation. Entrepreneurial orientation 

is a factor that contributes to improving business performance.  

The second factor identified influences the development of cooperative members' small businesses 

namely creativity. Entrepreneurs generally have the same nature, they are people who have the 
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energy, the desire to be involved in innovative opportunities, the willingness to accept personal 

responsibility in realizing an event in the way they choose and the desire to achieve.  

 

RESEARCH METHODOLOGY 

This research is included in survey research, which is a study that takes a sample from a population 

and uses questionnaires as a primary data collection tool. This survey research is for the purpose 

of providing an explanation of the causal relationship between variables through hypothesis testing 

(Singa Ribun, 1989). 

The object of the study was a member of the CU Lanamona. The reason for choosing this research 

object is because; (1) CU Lanamona has not done any research on this title. (2) The company is 

willing to provide data / information needed for the purpose of this research. 

The population in this study were all businesses that received loans from CU Lanamona, totaling 

130 businesses. The sample in this study was that all members of the population were sampled. 

Thus it is known that the sampling technique used in this study is saturated samples. The 

population as well as the sample in this study amounted to 130 businesses. 

The type of data collected and presented by the writer in this thesis are qualitative and quantitative 

data. The data obtained and set forth in this thesis come from primary and secondary sources. For 

data collection in the field, the author combines several data collection techniques, namely 1) 

Questionnaire, 2) Interview and 3) Documentation. 

Hypothesis in this study 

Companies that have a strong entrepreneurial orientation will have the ability to innovate more 

strongly than other companies, will be more willing to take risks, and not just stick to past 

strategies. In a dynamic environment, entrepreneurial orientation is clearly very important for the 

survival of the company. Fauni (2017) in his research concluded that entrepreneurial orientation 

had a positive and significant effect on business performance. Based on the description, the 

hypothesis can be formulated as follows: 

H1: entrepreneurial orientation has a positive and significant effect on the development of small 

businesses in the CU Lanamona. 

Creativity is the ability possessed by humans to change something that already exists to be more 

interesting. Every entrepreneur is required to have a high spirit of creativity to create a product 

that is more attractive to consumers. Hadiyati (2011) in his research concluded that creativity has 
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a positive and significant effect on small business entrepreneurship. Based on the description, the 

hypothesis can be formulated as follows: 

H2: creativity has a positive and significant effect on the development of small businesses in the 

CU Lanamona. 

The existence of small businesses is very helpful to the community, especially the lower middle 

class, because this small business is an independent business industry. Entrepreneurial orientation 

and the ability to be creative are a number of factors that influence the development of a 

cooperative's small business. ROFIUDDIN (2016) in his research concluded that Entrepreneurship 

and Creativity Orientation simultaneously had a significant effect on Business Performance. Based 

on the description, the hypothesis can be formulated as follows: 

H3: entrepreneurial orientation and creativity have a positive and significant effect on the 

development of small businesses in the CU Lanamona. 

 

RESULTS AND DISCUSSION 

Multiple Linear Regression Analysis 

To determine the effect of entrepreneurial orientation and creativity on the development of small 

businesses can be known by using multiple linear regression analysis, using SPSS 21 and the 

calculation of the results of multiple linear regression is shown in the following Table 5.10: 

Table 5.10 Results of Multiple Linear Regression Analysis 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 13.978 2.858  4.891 .000 

Entrepreneurial 

Orientation 
.178 .064 .267 2.775 .006 

Creativity  .214 .055 .371 3.857 .000 

a. Dependent Variable: Small Business Development    

 

The multiple linear regression equation can be seen from table 5.10 based on the analysis with the 

SPSS 21 program, the results of the multiple linear regression equation are as follows: 

Y = 13,978 + 0,178X1 + 0,214X2 
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The regression equation has the following meanings: 

1. Constants = 13,798 

If the entrepreneurship and creativity orientation variable is constant = 0 (unchanged), then the 

magnitude of the change in organizational commitment variable is 13,798 

2. Variable coefficient X1 = 0.178 

If the entrepreneurial orientation variable increases by one point (unit), while creativity remains, 

it will cause an increase in the development of small businesses by 0.178 

3. Variable coefficient X2 = 0.214 

If the creativity variable increases by one point (unit), while the entrepreneurial orientation is 

permanent, it will cause an increase in business performance of 0.214. 

Coefficient of Determination 

Determination analysis is used to measure how much influence the independent variable has on 

the dependent variable that can be seen in the following table: 

Table 5.11 Results of the Determination Coefficient Analysis 

Model Summaryb 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 .583a .340 .330 2.859 

a. Predictors: (Constant), Creativity, Entrepreneurial Orientation 

b. Dependent Variable: Small Business Development 

 

Based on Table 5.11 it can be seen that the value of R Square or commonly referred to as the 

coefficient of determination obtained is 0.538, meaning that 53.8% of variations occur in the high 

and low development of small businesses due to entrepreneurial orientation variables (X1) and 

creativity (X2) while the remaining 46.2% explained by other variables not taken into account in 

this study, with the standard error or Standard Error of Estimate, Se = 2,859. 

Hypothesis Testing 

1. T Test (Partial Test) 

Hypothesis 1 and 2 tests were conducted to test each of the X variables with the t test. 
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Table 5.12 Hypothesis Test Results (t Test) 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 13.978 2.858  4.891 .000 

Entrepreneurial 

Orientation 
.178 .064 .267 2.775 .003 

Creativity  .214 .055 .371 3.857 .000 

a. Dependent Variable: Small Business Development    

 

Hypothesis 1 - The effect of entrepreneurial orientation on the development of small businesses 

Testing using SPSS version 21, entrepreneurial orientation variable (X1) was obtained t-count of 

2.775 with a significant level of 0.04 while the value of the t-table was 1.97810 (df = 130 - 2 = 128). 

Because the significant value of 0.03 is smaller than alpha 0.05 (ρ < α) and the t-count is greater 

than t-table (2.775> 1.97810), this means that the entrepreneurial orientation variable has a positive 

and partially significant effect on the development of small businesses. Therefore, the better the 

entrepreneurial orientation that is owned by entrepreneurs, the business development will increase. 

Hypothesis 2 - Effect of creativity on small business development 

Tests using SPSS version 21, creativity variable (X2) obtained t-count of 3,857 with a significant 

level of 0,000 while the value t-table is 1,97810 (df = 130 - 2 = 128). Because the significant value 

of 0,000 is smaller than alpha 0.05 (ρ < α) and the t-count is greater than t-table (3,857 > 1,97810), 

this means that the creativity variable has a positive and partially significant effect on the 

development of small businesses. Therefore, the higher the creativity that is carried out by 

entrepreneurs, the business development will increase. 

F Test (Simultaneous Test) - Hypothesis 3 

For the hypothesis 3 test used the F test with decision criteria Ha is accepted if F-count is greater 

than F-table (F-count > F-table) or significant level (p) is smaller than alpha (p < a) and vice versa Ha 

is rejected and Ho is accepted if F-count < F-table or p > a. To find the F-count, it can be seen from the 

results of the SPSS 21 analysis (Anova Table) below: 
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Table 5.14 F Test Results (Simultaneous Test) 

ANOVAb 

Model 

Sum of 

Squares df Mean Square F Sig. 

1 Regression 535.208 2 267.604 32.746 .000a 

Residual 1037.868 127 8.172   

Total 1573.077 129    

a. Predictors: (Constant), Creativity , Entrepreneurial Orientation  

b. Dependent Variabel: Small Business Development   

 

Based on the results of calculations with the SPSS 21 program (ANOVA Table) obtained F = 

32,746 and distribution table F0.05: 2: 128 = 3.07. Because F = 32,746 > F0.05: 2: 128 = 3.07 with 

a significant level of 0,000 and α = 0.05, it can be concluded that the entrepreneurial orientation 

and creativity variables simultaneously have a positive and significant effect on the development 

of small businesses. 

Effect of Entrepreneurial Orientation on Small Business Development 

Based on the results of hypothesis testing conducted, it was found that the entrepreneurial 

orientation variable had a positive and partially significant effect on the development of small 

businesses. This is evidenced by the value of t-count 2.775 greater than t-table 1.97810. Thus the 

hypothesis in this study was accepted and the formulation of the problem can be answered. 

This study is in line with research conducted by Fauni (2017) in a thesis that examines the effect 

of entrepreneurial orientation on the performance of small and medium sized micro convection 

businesses in Kudus Regency with the results of the study showing that there is a positive and 

significant effect on entrepreneurial orientation on business performance. 

These results suggest that entrepreneurial orientation is a factor that plays an important role in 

determining the level of improvement of small business development. The higher entrepreneurial 

orientation, will encourage the higher development of small businesses. Conversely, if 

entrepreneurship orientation is low, business development will also experience a decline. 

Effect of Creativity on Small Business Development 
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Based on the results of hypothesis testing conducted, it was found that the creativity variable had 

a positive and partially significant effect on the development of small businesses. Therefore, the 

higher the creativity that is carried out by entrepreneurs, the business development will increase. 

This is evidenced by the value of t-count (3.857) is greater than t-table (1.97810). Thus the hypothesis 

in this study was accepted and the formulation of the problem can be answered. 

This study is in line with research conducted by Purwana (2017) which examines the effect of 

creativity on business development in small and medium enterprises in the Pulogadung East 

Jakarta small industrial village, with the results of the study showing that there is a positive and 

significant effect between creativity on small business development and middle in the small 

industrial village of Pulogadung, East Jakarta. 

Effects of Entrepreneurial Orientation and Creativity on Small Business Development 

Based on the results of simultaneous hypothesis testing (F test) that has been done shows that the 

entrepreneurial orientation and creativity variables simultaneously have a positive and significant 

effect on the development of small businesses. This is evidenced by the calculated F-count (32,746) 

greater than F-table (3.07). So it can be said that the higher or better the entrepreneurial orientation 

and creativity of an entrepreneur, the more business development will increase. 

 

CONCLUSION 

Based on the results of tests and explanations made by researchers about the effect of 

entrepreneurial orientation and creativity on the development of small businesses, the authors can 

draw the following conclusions: 

First; Entrepreneurial orientation has a positive and partially significant effect on the development 

of small businesses. The better entrepreneurial orientation owned by CU Lanamona members, the 

development of their businesses will increase. 

Second; Creativity is a positive and partially significant effect on the development of small 

businesses. In this case, the higher entrepreneurial creativity of CU Lanamona members, the 

business development will increase. 

Third; Entrepreneurial orientation and creativity simultaneously have positive and significant 

effects on the development of small businesses. In this case, it is known that the better 

entrepreneurial orientation and the higher entrepreneurial creativity of CU Lanamona members, 

the development of their businesses will increase. 
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Implications 

Based on the research model developed in this study, it can strengthen theoretical concepts and 

provide empirical support for previous research.  

The theoretical implications are: 1). Entrepreneurial orientation variables have a positive and 

partially significant effect on the development of small businesses. The results of this study 

empirically reinforce previous research conducted by Fauni (2017). 2). The variable of creativity 

has a positive and partially significant effect on the development of small businesses. The results 

of the study empirically reinforce previous research conducted by Purwana (2017). 

The practical implications for improving business development, it is necessary to maximize the 

entrepreneurial orientation and creativity of entrepreneurs who get business loan funds from CU 

Lanamona. 
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